


DIGITAL EXPERIENCE

ONLINE FULL SERVICE CREATIVE AGENCY




THE EXPERIENCE

YOU WANT TO START

A JAVED KHAN RUMI PHOTOGF



-
‘ DIGITAL EXPERIENCE YOU
» #dexbd #dexy #dexcitingdexperience

www.chhabiwala.com/DEX
dexbdyou@gmail.com

CREATIVITY & DIGITAL, BOTH HAVE NO BOUNDARY. AND DAY BY DAY, THESE WORDS ARE
BECOMING SYNONYMS TO EACH OTHER. IN THE PRESENT AND FUTURE MARKETING WORLD,
EITHER CREATIVITY WITHOUT DIGITAL ENTITY/PLATFORM OR DIGITAL ENTITY/ PLATFORM WITHOUT
CREATIVITY WILL HAVE NO ACCEPTABILITY, NO ENGAGEMENT, NO VALUE AND NO WORKABILITY.
AND, THIS IS THE WAY THE TERM “CONTENT” IS BECOMING SO POPULAR NOW-A-DAYS.

THE CONVENTIONAL ADVERTISING & COMMUNICATION HAS BEEN CHANGED A LOT IN 2157
CENTURY AND IT HAS BEEN CONTINUING EVERY DAY. A PRODUCT/SERVICE IS NOW RENDERED
FOR ITS TARGET CUSTOMERS/GROUPS SPECIFICALLY BY THE CREATIVE ROUTE OF ENGAGEMENT
& HAPPINESS OF ADVERTISING RATHER THAN TYPICAL WAY OF PROMOTING PRODUCT BENEFITS.

DEX MEANS “DIGITAL EXPERIENCE”, IS AN ONLINE CREATIVE AGENCY FOR ANY
COMMERCIAL/SOCIAL ACCOUNTS/BRANDS. WE ARE PASSIONATE ABOUT STORYTELLING FOR
ANY BRAND IN ANY PURPOSE AT ANY PLATFORMS THROUGH ALL TYPES OF CONTENT
DEVELOPMENT & MANAGEMENT CONTINUOUSLY.



http://www.chhabiwala.com/DEX
mailto:dexbdyou@gmail.com
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Digital is the “seventh” sense of each human being and every
existence/entity around us in the present and future world which
has been already created, regularly invented and it has been
evolving and exploring every second... the latest and most
innovative sense in the world... now and forever...
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GENERATIONAL CYCLE OF BANGLADESH

Generation X GenerationY GenerationZ Rest
(60s-70s) (80s-90s) (2000s-Till) (Before 60s)

Source: Business Insider & Wikipedia, 2017.
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GENERATIONY & Z OF BANGLADESH

First Digital Native Generation/s

Already 75% of Population and largest share of earners

Profoundly different and frequently changing media habits

Gen Y are the main trend setter, Millenials (Gen Z) are creating new habits and they
are also following Gen Y.

Gen X are in the leading position those have both experiences of analogue life and
digital life, so they are executing the decision by creating rooms for the Gen Y and
Gen Z respectively.

Apart from Social Media, Gen X, Y and Gen Z are comfortable with App/Web Based
any Services such as Entertainment, Educations, Offices, Utilities, etc.

Recently, Bangladesh has its own Communication Satellite too.

Source: Business Insider & Wikipedia, 2017.




THE DIGITAL SHIFT IS GENERATIONAL
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Source: Business Insider & Wikipedia, 2017.
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SO HERE IS THE GLIMPSE AT THE PAST,
PRESENT AND FUTURE OF MEDIA OF
BANGLADESH



USERS & USAGES OF DIGITAL IN BANGLADESH

Million

Internet Subscribers with 35% Active

Million

Mobile Internet Subscribers with 42% Active
Million

Mobile Phone Subscribers with 102 Millions Active
Million

Smart Phone Users/Sold

Million

Facebook Users (86% from Mobile) with only 70% (6 Lacs Daily) Active Users
Million

YouTube Viewres with 0.7 Million Active Viewers

Million

LinkedIn Profile Holders with 80k Active Holders

Million

Overall Social Media Users in Bangladesh

Source: BTRC, Facebook, LinkedIn, Light Castle Partners and Hoot Suite, 2018.




FACEBOOK USERS/INTEREST DISTs. IN BANGLADESH

Districts Total
Dhaka 19,269,060
Chittagong 6,370,140
Barisal 2,202,360
Khulna 1,796,630
Sylhet 3,519,660
Bogra 1,088,290
Comilla 2,030,050
RETREN 1,591,480
Rangpur 650,530
Dinajpur 573,120
Mymensingh 858,220
Noakhali 570,790
Cox’s Bazar 1,870,460
Kushtia 605,610
Jessore 676,000

Source: Facebook, 2016.




Uttara

FACEBOOK USERS/INTEREST AREAS IN DHAKA
e ]

2,384,620

Gulshan

2,030,610

Banani & DOHS

3,134,000

Baridhara, Bashundhara & DOHS

1,103,470

Mohakhali & DOHS

561,800

Mirpur & DOHS

4,966,140

Mohammadpur

732,100

Dhanmondi & Kolabagan

3,477,440

Moghbazar

112,170

Dhaka University, Azimpur & New Market

3,130,550

Old Dhaka & Gulistan

968,400

Motijheel

433,610

Malibag & Khilgaon

315,120

Rampura, Banasree & Badda

1,193,430

Tejgaon

182,070

Source: Facebook, 2016.




THE PAST (~ 2000): 3% DIGITAL
-

TV Print mRadio ™ Online ™ Smartphone

Source: Business Insider, 2016




THE PRESENT (~ 2014): 40% DIGITAL

TV Print mRadio ™ Online ™ Smartphone

Source: Business Insider, 2016




THE FUTURE (~ 2030): 80% DIGITAL

TV Print mRadio ™ Online ™ Smartphone

Source: Business Insider, 2016
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SERVICES

4
»

L
"

Facebook Page with
Content Design,
Development,
Management &
Community Building

And, Boosting, Monitoring
& Targeting

Google, Instagram,
LinkedIn & Twitter with
Content Design,
Development and
Community Building

And, Boosting, Monitoring
& Targeting

APP Design and
Development
(Dynamic/Static) for both
Android & 10S Version
including (if) Domain &
Hosting with Security
Certificate

WEB Design and
Development
(Dynamic/ Static) for both
Mobile & PC Version
including (if) Domain &
Hosting Domain & Hosting
with Security Certificate




SERVICES
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GOOGLE Ads for all
devices by AdWords,
AdWords Express and/or
Ad Manager including
YouTube Monetization &
Over the Top Ads

SEO & SEM by AdWords,
AdWords Express and/or
Ad Manager

E-MAIL & SMS
MARKETING

VIBER & WHATSAPP
MARKETING




SERVICES

Content Marketing

Digital Experience

Digital Marketing

Digital Marketing

Management Planning & Strategy Campaign
Celebrity
Paid Digital Media Video Making with Live FB & YouTube Management for
(Local & Intl.) Digital Monetization Campaign Social Media

Sharing




SHOW ADs IN ALL DIGITAL DEVICES & PLATFORMS




SHOW ADs IN ALL SOCIAL MEDIUMS




CREATE & SHOW NATIVE ADs IN ALL DIGITAL PUBLISHERS
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PORTFOLIO - FB PHOTO ADs (2016 - 2019)

seven horse
cement




PORTFOLIO - FB PHOTO ADs (2016 - 2019)

@ | seven horse
J cement

seven horse
cement

“
BEAUTIFUL

~ LIKE & SHARE us

13

A SUCCESSFUL
ENGINEER
WITH HIS BEST

BEST CEMENT
”



PORTFOLIO - FB PHOTO ADs (2016 - 2017)

Savion Savion Savion




PORTFOLIO - FB PHOTO ADs (2016)

¥ & 4 @ #aaga

p, p Ses
Rarong 2 ~ Rarong

K2 )

24, maaga ®aaga

Rarong Rarong




PORTFOLIO - FB PHOTO ADs (2016)

#culinarybd

Eidm N
Mubarak

i | l

FOODCADETS

the culinary institute

SPICES ARE NECESSARY
USING PROPER SPICES ARE ART

USING SPICES WITH RIGHT MEASUREMENT ARE CULINARY

a°

@ V Q T CHOPPING IS NERY

PROPER CHOPPING IS ART
FOODCADETS - —
the culinary institute y CHOPPING BY RIG




PORTFOLIO - FB PHOTO ADs (2016)

w
CONNECTING
PEOPLE

= 4 E e Dor:j’t let water
e rown you.
UHHH]H M]” ﬂENT”H\Y ' g»,." Use the battery that does not need water.

EXPLORE

VIRTUAL CLASSROOM

Ol



PORTFOLIO - FB PHOTO ADs (2016 - 2018)

e

ALUMINIUM PROFILE
NNNNNNNNNNNNNNNNNNNNNNNNNNN & Secure

WOOD TEXTURE Quiet, Smooth & qg

SMOOTH SLIDING
ODOR PROFILES

‘HM WELCOME EUPHORIA

DING DOORS



PORTFOLIO - FB PHOTO ADs (2016 - 2018)

AlIlMINlIM
BI-FOLDING

RINGHSENSE or : =
10 YOUR ABORE | Nee i ='=iiﬁ€'ﬁ3

RETAIN THE BREEZE & NATURAL LIGHT

KAI ALUMINIUM LOUVERS




PORTFOLIO - FB PHOTO ADs (2017)

HAPPINESS IS COOKING FOR GRAB TILDA BASMATI PACKS
FRIENDS WITH TILDA FROM YOUR NEAREST
SUPERSTORES NOW!

ADD AMAZING AROMA
IN EVERY MEAL WITH

TILDA BASMATI

@

S—

LEMON & BLACK ELAICHI
RICE WITH TILDA PURE

GIVE YOUR TASTEBUDS AN 4 PULAO MADE MORE TASTY

UNFORGETTABLE ‘ wrta T ILDA PURE
EXPERIENCE

Ingredients:

« Tilda Pure basmati rice 1 cup
= Warm water 1.5 cups

* Ghee 1 tbsp

» Lemon peel from Yz/lemon
* Lemon whole cut into 2

« Black elaichi 2 pieces

« Green elaichi 2 pieces

« Bay leaf 1

* Muslin cloth

« Salt & pepper to taste




PORTFOLIO - FB PHOTO ADs (2017 - 2019)

MY FAMILY LIFE MY PERSONAL LIFE

CONNECTING PEOPLE CONNECTING PEOPLE

SHAPTAK'’s 3 Residential Projects s HAPTAK SHAPTAK'’s 3 Residential Projects S HAPTAK
Protir @ Malibagh = Sanchari @ Bashundhara R/A Protir @ Malibagh = Sanchari @ Bashundhara R/A

AkaAzim @ Lalmatia 6 R IHAY /"\ AkaAzim @ Lalmatia GRIHAYAN

SHAPTAK

GRIHAYAN

RESIDENTIAL PROJECT
LAST FLAT IS LEFT
AMONG 9 APARTMENTS

COMMERCIAL PROJECT m
SHOPS & OFFICES

e 2 MY ENVIRONMENT
SHAPTAK A THINK BIG
GRIHAYAN \




PORTFOLIO - FB PHOTO ADs (2017 - 2019)

ONE FINEDAY\

MUTUAL CARING &SHARING

pmy

\

I

\

FIND YOUR HOME
AND GET AN APPLE GRIHAYAN

=
-_—
-

*Conditional

THE BEST INVESTMENT ON
ST B s SHAPTAK - ; SHAPTAK
IT MEANS YOUROWN FLAT Qi AR AN s/ . , — [/ GRIHAYAN
: = — ’ . ’¢17
o= B 20N
11 ™ T - 'v
T e
| 1 I 8
T ) i Jl| TN o
i‘ ‘[ N (W I 1 = = =
T [ - 'i AR ) B
g 5 1 LR — N PROTIR
! 17 e ; ‘,y’. @ Malibagh
% i S 1410 & 1570 SFT
< o 2 S Awe ‘“ A ’_ —
: i(
DRAW YOUR OWN BEDROOM SHAPTAK
AT YOUR OWN ADDRESS GRIHAYAN

*Conditional




PORTFOLIO - FB PHOTO ADs (2017 - 2019)




PORTFOLIO - FB PHOTO ADs (2017 - 2019)
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PORTFOLIO - FB PHOTO ADs (2017)

Eﬁ"l'ﬂﬂ'ﬂ'f

BOOY ::hﬁsﬁénuzss
BED

Log in...

INTERIOR DECORATION

SIﬁmf_ﬂ

c&

MAKE OVER

ALL TYPE OF MUSIC & SONGS
T

Log in...
' 7 25 ? } ®
\9 ;

v qus;;;\g &
t/

[\ Eistalef C\ G
'9
(il

A

BENGALI SONGS - BAND G 50LD
CLASSICAL SONGS - LOCAL & INTL.
L  ROCKNROLL —
=" HERVY METAL, HARD ROCK
-f._' ROCK & POP
RNE & RAPP
JAZZ & BLUES




PORTFOLIO - FB PHOTO ADs (2017)

Top 4 Driving Safety Tips

1. FOCUS ON DRIVING ONLY @? CaR Hant

and Buy a Good Car from the Best Place Creating Hew Wiy

2. DRIVE “DEFENSIVELY” | @ (d]4 Hmﬂ'—

and Buy a Good Car from the Best Place Creasins Hew oy

Car Haat’s Feature

1. MARKET LEADER SINCE 1999
Many comes, many goes... @ CAR HaAT

since Victory is our nature Ccmteon Lcoa Scay,

WHO ARE THE NEXT CAR, EITHER SELLERS OR BUYERS?

L s Crbast @] AR HanT

Manik Mian Avenue, Sher-e Bangla Nagar Crearing Hew Way




PORTFOLIO - FB PHOTO ADs (2017 - 2018)

o

Social Islami Bank Limited
Bl Unfarrar

A X[l @ a1 2
o AGA T @&
SIRAIA <

JOURNEY TOWARDS EXCELLENCE

g N et oSt &= (MMPD)

N~ _ ,//\
JOURNEY TOWARDS EXCELLENCE ///,él BL ?ﬁgﬁﬁmm) /// él BL

~ @GROWTH
CREATING POSITIVITY
IAKING HAPPINESS

INTERNET BANKING:

= BANK WITH US AND LOG IN ///-
JOURNEY TOWARDS EXCELLENCE / SI BL M(:a()rr]\daigtljrr:g)Money Anytlme & Anywhere / SI BL




PORTFOLIO - FB PHOTO ADs (2017 - 2018)
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Social Islami Bank Limited
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PORTFOLIO - FB PHOTO ADs (2017 - 2019)

A Novelon Lite Day A ' Y/
9 P e 4th generation birth control pill : %,_ i gg P

®

K

»m;
Novelon Lite Day%&
Stress-less Everyday

Novelon Lite Day: a aIsdd fsandl aiar . _ .
Beautiful Everyday ec ool n PR nevelon®
xle_ll;i ldeTI G Fﬁd’h [aﬁ_ﬂ'm ! < ¢ : a The 4th generation birth control pill

nevelon®

The 4th generation birth contrallpil

Novelon Lite Day
Beautiful Everyday



PORTFOLIO - FB PHOTO ADs (2017 - 2019)

neveloNn®

The 4th generation birth control pill

neveloNn®

The 4th generation birth control pill

BE HUMBLE
BE SOCIAL

nevelon® PR

The 4th generation birth control pill as F’rescribed

" Motherhood:

e Bienese _ Alllove begins and endsihere

\Novelon
EverydayiStiesslesel



PORTFOLIO - FB PHOTO ADs (2018 - 2019)

BFC g BFC g
it

BEC %

{BEST FRIED CHICKEN |4 d s E \




PORTFOLIO - FB PHOTO ADs (2018)

62 Distrcits & 8 Divisions Nelwork Coverage
and 12 Dislricts own FTTX Network

amberIT

MAKE A CORPORTE
IP PHONE DEAL WITH US

amberlT Heavy Use with Low latency for Gamer

i
f/0 Success WSS

W _Solution



PORTFOLIO - FB PHOTO ADs (2018 - 2019)

ENJOY ROMANCE
PROTECT YOUR
EMERGENCY PREGNANCY

EMERGENCY
contraceptive pill
Ulipristal Acetate 30mg

O

EMERGENCY
contraceptive pill
Ulipristal Acetate 30mg

-\ -

ENJOY ROMANCE
PREGNANCY

EMERGENCY
contraceptive pill
Ulipristal Acetate 30mg

5)( EMERGENCY
contraceptive pill

Ulipristal Acetate 30mg

EMERGENCY

contraceptive pill

Ulipristal Acetate 30mg




PORTFOLIO - FB PHOTO ADs (2018 - 2019)
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PORTFOLIO - FB PHOTO ADs (2018 - 2019)

Register @ www.edexb.com

Education IMPROVEMENT TO BE PERFECT
Anytime
Anywhere

EdexB EdexB | scholarship

An Interactive Online Learning Platform: “UG Admission Prep” Program ) An Interactive Online Learning Platform: “UG Admission Prep” Program X for admission seekers
Sign In: www.edexb.com Register @ www.edexb.com o @ NSU, BRACU, IUB, AIUB, EWU
e ——————

Register @ www.edexb.com
: EdexB

An Interactive Online Learning Platform

"!'

scholarship

for admission seekers
EdeXB ’@ NSU, BRACU, IUB, AIUB, EWU




PORTFOLIO - FB PHOTO ADs (2019)

IRBORNE AVIATIO|

4

1aine AR -
6 NIGHT 7 DAYS PACKAGE
AIR TICKET
VISA FEES & PROCESS

MOSCOW & ST. PETERSBURG
TK.133,000/PERSON
7 DAYS (FULL PACKAGE)

~———

NN
AIRBORNE AVIATION

b~
_— -
X - 3

o’ > TRANS-SIBERIAN RAILWAY /

i3]

~ BUILT 1891-1916
B | THIRD-LONGEST SERVICE A =
A A0 TRANS-SIBERIAN RAILWAY
L N o 9,289 KILOMETRES
MOSCOW TO VLADIVOSTOK




PORTFOLIO - FB PHOTO ADs (2019)

k MEN’S R
AAAAAA HEALTH .
- 3MOSTEFFECTVE ., =
W WORKOUT ROUTINES =~ = 7/
MEN OVER FOR MEN OVER 40 N
02. FLEXIBILITY L e
o N EXERCISE T0 AVOID, 2

INJURY AND HEAL
NAGGING INJURIES
INTHE MDD

OF LOVE-

COURTESY:
ANDROCAP

ol

COURTESY:
ANDROCAP
PERFORMAX

MEN’S
o HEALTH

FITNESS
HAPPINESS

WORK oUT
EVERYDAY

b EN OVERAD- "o P
: ‘ *" 03, GREEN LEAF?\IEBETABLES
01. TOMATOES i




PORTFOLIO - GOOGLE DISPLAY ADs (2019)

m we VALUE
YOUR ERY PENNY
SHAPTAK ESTMENT

é\

(7] SHAPTAK

SHAPTAK

SHAPTAK

(7] SHAPTAK




PORTFOLIO - LINKEDIN UPDATE ADs (2018)
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The Dancing House, Prague
Famous Building

Designed by Croatian-Czech architect
Vlado Miluni¢ iand Canadian-American
architect Frank Gehry.

The deconstructivist — or new-baroque —

architecture forms an unusual dancing
shape thanks to 99 contrete panels, each
a different shape and dimension.

-
3) Placement.an

4) Background
| 5) Colors

é

-
»

Born to Bulld

=2

=

THESU

——— never knew how ——

Argos has landed a technology that is a
way of turning CO2 into an input for pro-
duction, at the same time helping to
reduce greenhouse gas emission and
creating a better-performing and high-
er-quality product. The gas chemically
reacts with the calcium hydroxide and the
water of the concrete, making insoluble
calcium carbonate, a nanomaterial.

GREAT

it was until it hit the side of a building  LOIS KAHN

Born to Bulld Born to Bulld




PORTFOLIO - LINKEDIN UPDATE ADs (2019)
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IS THE ART OF



PORTFOLIO - SHAH CEMENT Nirmaney Aami App UX & Ul (2018 - 2019)




PORTFOLIO - SHAH CEMENT Nirmaney Aami App UX & Ul (2018 - 2019)
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PORTFOLIO - WEB UX - NRBC BANK (2013)

R | @NRBC BANK Nie @SeicePint @ cameEm  rones B

Agent Banking

Among the 9 new banks NRBC Bank is ahead to get the approval to
engage 20 Agents throughout the Country

SME BANKING L



PORTFOLIO - WEB UX & Ul - EMACO GLOBAL (2016)

EMACO

Innovation for Green World

HOME ABOUT~  PRODUCTS v+  SOLUTIONS v SUPPORT v CONTACT

“ Foam Based Fire Protection System

&
& —
Foam Based Fire Protection System

o

Products

v Wide Range v Third Party Accredited v Varied International Standard



PORTFOLIO - WEB UX - SHAH CEMENT CORPORATE (2017)

Born to Build :wap,ﬁaazw n E m @ g [ Contacts D4 Q

Products = Solutions = Sustainability =~ Projects =~ Newsroom = Career

SHAH About Shah Cement
l CEMENT l

Born to Build

BORN TO
BUILD

About Us

EXTRA
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PORTFOLIO - WEB UX - SHAPTAK GRIHAYAN (2017)

Melodious Reiationship

Since 1997..
Shaptak Grihayan Limited

has been started to build melodious relationships ONGOING
Thanks to all our customers, well wishers

and stakeholders.

ANEW PROMISE HAS BEEN TAKEN AND UNFOLDED. COMPLETED

UPCOMING

our concern
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PORTFOLIO - WEB UX - SHAH CEMENT RMC (2018)

Contacts

About Shah Cement RMC | RMC Product | Smart Concrete Solutions | Quality Control | Order Process | Passion for Green | FAQ

ete that advances
Sustainable and innovative solutions that help achieve
environmental, design, and engineering goals
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RMC Volume Calculator
. Dimensions o

 Lengthin feet | |

- Width in feet | 1] Me M+ M s e e

.+ "= e o Thickness in feet | ] nn e :
= Calculate : el ey
e apoooBs | 200
. Concrete Required(cft) . - ek L

*1 Transit Mixer Truck = 176 cft nm- ﬂ




PORTFOLIO - WEB UX & Ul - NOVELON LITE (2019)

n@V@L@n@ Home  About Images Blog FAQ Contact
The 4th generation birth contrel pill

Novelon Lite On
Romance Born

estrogenic 4th generation
birth control pill in \ 5
Bangladesh, ensures

Ny,
contraceptive efficacy o 5

. . i ’;-'A
Novelon Lite is the lowest novelen@ﬁ < g

with least chance of
weight gain.
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