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A JAVED KHAN RUMI PHOTOGRAPHY

THE EXPERIENCE
YOU WANT TO START



CREATIVITY & DIGITAL, BOTH HAVE NO BOUNDARY. AND DAY BY DAY, THESE WORDS ARE 
BECOMING SYNONYMS TO EACH OTHER. IN THE PRESENT AND FUTURE MARKETING WORLD, 
EITHER CREATIVITY WITHOUT DIGITAL ENTITY/PLATFORM OR DIGITAL ENTITY/ PLATFORM WITHOUT 
CREATIVITY WILL HAVE NO ACCEPTABILITY, NO ENGAGEMENT, NO VALUE AND NO WORKABILITY. 
AND, THIS IS THE WAY THE TERM “CONTENT” IS BECOMING SO POPULAR NOW-A-DAYS.

THE CONVENTIONAL ADVERTISING & COMMUNICATION HAS BEEN CHANGED A LOT IN 21ST

CENTURY AND IT HAS BEEN CONTINUING EVERY DAY. A PRODUCT/SERVICE IS NOW RENDERED 
FOR ITS TARGET CUSTOMERS/GROUPS SPECIFICALLY BY THE CREATIVE ROUTE OF ENGAGEMENT 
& HAPPINESS OF ADVERTISING RATHER THAN TYPICAL WAY OF PROMOTING PRODUCT BENEFITS.

DEX MEANS “DIGITAL EXPERIENCE”, IS AN ONLINE CREATIVE AGENCY FOR ANY 
COMMERCIAL/SOCIAL ACCOUNTS/BRANDS. WE ARE PASSIONATE ABOUT STORYTELLING FOR 
ANY BRAND IN ANY PURPOSE AT ANY PLATFORMS THROUGH ALL TYPES OF CONTENT 
DEVELOPMENT & MANAGEMENT CONTINUOUSLY.

DIGITAL EXPERIENCE YOU
#dexbd #dexy #dexcitingdexperience

www.chhabiwala.com/DEX
dexbdyou@gmail.com

http://www.chhabiwala.com/DEX
mailto:dexbdyou@gmail.com
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Digital is the “seventh” sense of each human being and every 
existence/entity around us in the present and future world which 

has been already created, regularly invented and it has been 
evolving and exploring every second... the latest and most 

innovative sense in the world... now and forever...
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GENERATIONAL CYCLE OF BANGLADESH

Source: Business Insider & Wikipedia, 2017.



GENERATION Y & Z OF BANGLADESH

Source: Business Insider & Wikipedia, 2017.

 First Digital Native Generation/s

 Already 75% of Population and largest share of earners

 Profoundly different and frequently changing media habits

 Gen Y are the main trend setter, Millenials (Gen Z) are creating new habits and they 

are also following Gen Y.

 Gen X are in the leading position those have both experiences of analogue life and 

digital life, so they are executing the decision by creating rooms for the Gen Y and 

Gen Z respectively.

 Apart from Social Media, Gen X, Y and Gen Z are comfortable with App/Web Based 

any Services such as Entertainment, Educations, Offices, Utilities, etc.

 Recently, Bangladesh has its own Communication Satellite too.



THE DIGITAL SHIFT IS GENERATIONAL

Source: Business Insider & Wikipedia, 2017.
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SO HERE IS THE GLIMPSE AT THE PAST,
PRESENT AND FUTURE OF MEDIA OF 

BANGLADESH



92 Million
Internet Subscribers with 35% Active

80.5 Million
Mobile Internet Subscribers with 42% Active 

149 Mobile Phone Subscribers with 102 Millions Active

140 Million
Smart Phone Users/Sold  

32 Million
Facebook Users (86% from Mobile) with only 70% (6 Lacs Daily) Active Users 

12 Million
YouTube Viewres with 0.7 Million Active Viewers

2.2 Million
LinkedIn Profile Holders with 80k Active Holders

Million

2.8 Million
Overall Social Media Users in Bangladesh

USERS & USAGES OF DIGITAL IN BANGLADESH

Source: BTRC, Facebook, LinkedIn, Light Castle Partners and Hoot Suite, 2018.



FACEBOOK USERS/INTEREST DISTs. IN BANGLADESH

Source: Facebook, 2016.

Districts Total

Dhaka 19,269,060

Chittagong 6,370,140

Barisal 2,202,360

Khulna 1,796,630

Sylhet 3,519,660

Bogra 1,088,290

Comilla 2,030,050

Rajshahi 1,591,480

Rangpur 650,530

Dinajpur 573,120

Mymensingh 858,220

Noakhali 570,790

Cox’s Bazar 1,870,460

Kushtia 605,610

Jessore 676,000



FACEBOOK USERS/INTEREST AREAS IN DHAKA

Source: Facebook, 2016.

Areas Total

Uttara 2,384,620

Gulshan 2,030,610

Banani & DOHS 3,134,000

Baridhara, Bashundhara & DOHS 1,103,470

Mohakhali & DOHS 561,800

Mirpur & DOHS 4,966,140

Mohammadpur 732,100

Dhanmondi & Kolabagan 3,477,440

Moghbazar 112,170

Dhaka University, Azimpur & New Market 3,130,550

Old Dhaka & Gulistan 968,400

Motijheel 433,610

Malibag & Khilgaon 315,120

Rampura, Banasree & Badda 1,193,430

Tejgaon 182,070
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THE PAST (~ 2000): 3% DIGITAL

Source: Business Insider, 2016
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THE PRESENT (~ 2014): 40% DIGITAL

Source: Business Insider, 2016
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THE FUTURE (~ 2030): 80% DIGITAL

Source: Business Insider, 2016
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SERVICES

Facebook Page with 
Content Design, 

Development, 
Management & 

Community Building

And, Boosting, Monitoring 
& Targeting

Google, Instagram, 
LinkedIn & Twitter with 

Content Design, 
Development and 

Community Building

And, Boosting, Monitoring 
& Targeting

APP Design and 

Development 

(Dynamic/Static) for both 

Android & IOS Version 

including (if) Domain & 

Hosting with Security 

Certificate

WEB Design and 

Development 

(Dynamic/Static) for both 

Mobile & PC Version 

including (if) Domain & 

Hosting Domain & Hosting 

with Security Certificate



SERVICES

GOOGLE Ads for all 
devices by AdWords, 

AdWords Express and/or 
Ad Manager including 

YouTube Monetization & 
Over the Top Ads

SEO & SEM by AdWords, 
AdWords Express and/or 

Ad Manager

E-MAIL & SMS
MARKETING

VIBER & WHATSAPP
MARKETING 



SERVICES

Content Marketing
Digital Experience 

Management
Digital Marketing 

Planning & Strategy
Digital Marketing 

Campaign

Paid Digital Media 
(Local & Intl.)

Video Making with 
Digital Monetization

Live FB & YouTube 
Campaign

Celebrity 
Management for 

Social Media 
Sharing



SHOW ADs IN ALL DIGITAL DEVICES & PLATFORMS 



SHOW ADs IN ALL SOCIAL MEDIUMS



CREATE & SHOW NATIVE ADs IN ALL DIGITAL PUBLISHERS
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PORTFOLIO – FB PHOTO ADs (2016 – 2019) 



PORTFOLIO – FB PHOTO ADs (2016 – 2019) 



PORTFOLIO – FB PHOTO ADs (2016 – 2017) 



PORTFOLIO – FB PHOTO ADs (2016) 



PORTFOLIO – FB PHOTO ADs (2016) 



PORTFOLIO – FB PHOTO ADs (2016)



PORTFOLIO – FB PHOTO ADs (2016 – 2018) 



PORTFOLIO – FB PHOTO ADs (2016 – 2018) 



PORTFOLIO – FB PHOTO ADs (2017) 



PORTFOLIO – FB PHOTO ADs (2017 – 2019) 



PORTFOLIO – FB PHOTO ADs (2017 – 2019) 



PORTFOLIO – FB PHOTO ADs (2017 – 2019) 



PORTFOLIO – FB PHOTO ADs (2017 – 2019) 



PORTFOLIO – FB PHOTO ADs (2017) 



PORTFOLIO – FB PHOTO ADs (2017) 



PORTFOLIO – FB PHOTO ADs (2017 – 2018)



PORTFOLIO – FB PHOTO ADs (2017 – 2018)



PORTFOLIO – FB PHOTO ADs (2017 – 2019) 



PORTFOLIO – FB PHOTO ADs (2017 – 2019) 



PORTFOLIO – FB PHOTO ADs (2018 – 2019) 



PORTFOLIO – FB PHOTO ADs (2018) 



PORTFOLIO – FB PHOTO ADs (2018 – 2019) 



PORTFOLIO – FB PHOTO ADs (2018 – 2019) 



PORTFOLIO – FB PHOTO ADs (2018 – 2019)



PORTFOLIO – FB PHOTO ADs (2019) 



PORTFOLIO – FB PHOTO ADs (2019)



PORTFOLIO – GOOGLE DISPLAY ADs (2019)



PORTFOLIO – LINKEDIN UPDATE ADs (2018) 



PORTFOLIO – LINKEDIN UPDATE ADs (2019) 



PORTFOLIO – SHAH CEMENT Nirmaney Aami App UX & UI (2018 – 2019)



PORTFOLIO – SHAH CEMENT Nirmaney Aami App UX & UI (2018 – 2019)



PORTFOLIO – WEB UX – NRBC BANK (2013)



PORTFOLIO – WEB UX & UI – EMACO GLOBAL (2016)



PORTFOLIO – WEB UX – SHAH CEMENT CORPORATE (2017)



PORTFOLIO – WEB UX – SHAPTAK GRIHAYAN (2017)



PORTFOLIO – WEB UX – SHAH CEMENT RMC (2018)



PORTFOLIO – WEB UX & UI – NOVELON LITE (2019)



THANK YOU

DIGITAL EXPERIENCE YOU

DEXCITING DEXPERIENCE


